
School code:  
 
Class/grade: Six  
 
Age group: 11-12yrs. 
 
School: Canadian Int’l School Tokyo 
 
Teacher(s):  
 
Date: November-December 2011 
 
Proposed duration: over 6 weeks 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
PYP PLANNER 

1.  What is our purpose? 

To inquire into the following: How We Express Ourselves 

An inquiry into the ways which we discover and express ideas, feelings, nature, culture, 
beliefs, and values; the ways in which we reflect on, extend and enjoy our creativity; our 
appreciation of the aesthetic.  

• central idea: The media can create alter, and manipulate, images, perceptions, 
needs and wants.  

Summative assessment task(s): 

What are the possible ways of assessing students’ understanding of the central idea? What evidence, 
including student-initiated actions, will we look for? 

The summative assessment task for this unit is designed to have students demonstrate an understanding 
of the various tactics that can be used in various forms of media to manipulate viewers. 

Section one: Content (What it is they are doing?) 

Students will design a new product and develop an advertising campaign for it. The campaign could 
include banner ads, print media, online commercials, television commercials, and others.   Their final 
pitch to the board of directors should include their survey, the product (a mock up is fine), and the 
advertising campaign. 

Students will also asked to be a part of board of directors who will hear the advertising pitches made by 
other students.  Their feedback will help provide feedback to the groups. 

Process (How are they going to do it?) 

Students are to work together in groups of three or four.  In the group the students must determine what 
product their target market needs, which in this case will be other students, by surveying them.  After 
the product has been determined, then the groups need to work to create a mockup of the product.  Once 
the mockup of the product has been made, students will work on creating a media campaign in a manner 
that best suits them (commercials, brochures, etc.).  Students will then have to pitch it to the board and 
convince them that it is a product worth pursuing.  

Product (What do we see at the end?) 

At the end of the project students will have created a media campaign that demonstrates knowledge and 
understanding of how the media is used to manipulate the wants and needs of others.  Students should 
be able to submit their advertisements and proposals (including surveys, ads, graphs, etc) to the teacher.   

Differentiation (based upon the range of student abilities)  

During this project there are various opportunities for differentiation: 

1. Choosing a role within their group that they are comfortable with.  For example one student 
may take the lead when conducting the survey because they feel that is their strongest area, 
while another student may take the lead in designing promotional material because they fell 
that is their strongest area. 

2. Creating a media campaign that plays to their strengths.  For example, one group may choose 
to focus on a print media campaign because they are not comfortable using film or other 
media. 

Continued in Box 9 Teacher notes 

 

2.  What do we want to learn? 

What are the key concepts (form, function, causation, change, connection, 
perspective, responsibility, reflection) to be emphasized within this inquiry? 

Function (How does it work?) Reflection (How do we know?) Connection (How is 
it connected to other things?) 

What lines of inquiry will define the scope of the inquiry into the central idea? 
AN INQURY INTO: 
 
• Different types of media and how they affect our behaviour 
• Techniques or devices used to persuade the consumer 
• Methods of persuasion made effective through language and images in the media 
 
What teacher questions/provocations will drive these inquiries? 
 
1.  Should we trust the media? 
2.  How are we persuaded by the media? 
3.  Is the media real or fake? 
4.  How are we affected by the media? 

. 
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Planning the inquiry 3.  How might we know what we have learned? 
This column should be used in conjunction with “How best might we learn?” 

What are the possible ways of assessing students’ prior knowledge and skills?  What evidence will 
we look for? 

Prior to the official start of the unit a VoiceThread will be created for students that includes various 
examples of media campaigns.  Students will be asked to review each slide or video and asked to 
comment on the following: 

1.  Does this make you want to buy the product?  Why or why not? 

Teachers are to look for student understanding of how the media works and transmits messages.  
During the conversation teachers should take anecdotal records about the conversation. 

What are the possible ways of assessing student learning in the context of the lines of inquiry?  
What evidence will we look for? 

1.  A student advertising journal: 
         Teachers should look for evidence that the students has thought about advertisements 
and the impact they had on the students.  As the unit progresses more thought should be evident.   
 
2.  Students track purchasing habits to see what they buy and why they bought it.  As the unit 
progresses students should demonstrate thought and understanding about the role that media 
plays in their lives. 
 
3.  Other activities and assessments to be designed throughout the unit. 
  

 

4.  How best might we learn? 
What are the learning experiences suggested by the teacher and/or students to encourage the 
students to engage with the inquiries and address the driving questions? 

1.  Students should be introduced to the Central Idea, Lines of Inquiry, and Teacher Questions.  This 
can be done as a puzzle activity where students are asked to unscramble the words presented to them. 
A discussion should be held to see where their understanding is and what questions they have. Some 
thoughtful questions to further dialogue might include:  1.  What is media?  2. What forms of 
media do you know of?  3.  Have you ever been persuaded by the media? (C, D) 

2.  Students are to be given time to create their own questions about the topic (these questions should 
go up on the wonder wall).  These questions should be continually followed up on and used to help 
the inquiry.  Students should be encouraged to explore the questions on their own. (A) 

3.  Students are introduced to the novel study (Charlie and the Chocolate Factory).  A discussion on 
the use of company giveaways, rewards, and gift cards as tactics to encourage purchasing should be 
held. Throughout the novel study discussions are to be held with the class to tie the novel back to the 
central idea. (A, C, D, E) 

4.  The class will review the VoiceThread (see box 3) and analyze the commercials that they were 
shown as a whole.  By doing this as a whole class activity, students will be able to expand upon their 
ideas and learn from each other. (A, C, D) 

5.  Students will be asked to keep an ad journal to record and evaluate advertisements that they see.  
This should be done throughout the unit and can be done on their blog. (C) 
 
6.  Students will explore possible ways that the media can manipulate people by viewing examples of 
shows that explore the media, such as Buy Me That and Street Cents (more resources should be 
collected). (A, C, D) 

7.  Students will be broken into different groups and asked to explore a particular product and its 
advertising campaign.  Groups will choose the campaign and analyze different tricks that company 
may have used in order to ensure the product is successful.  Students will be asked to present their 
findings to the rest of the class at the end of the week. (A, C, D, E) 

8.  Students will be introduced to the summative assessment task.  To help them understand a 
product pitch and advertising campaign appropriate clips from Dragon’s Den should be viewed and 
analyzed by the class. (A, B, C, E) 

9.  In math students will be inquiring into the production of surveys.  This skill is essential to help 
them understand how the media works and to help them with their final product. (A, C, D, E) 

 
What opportunities will occur for transdisciplinary skills development and for the development of 
the attributes of the learner profile? 

Cooperation (A), Creativity (B), Analysis  (C), Group Decision Making  (D), Planning (E) 

Letters at the end of each statement are listed by the activity that they relate to above. 

The Learner Profiles examined throughout the unit:  

PRINCIPLED, COMMUNICATOR, & REFLECTIVE.  

The PYP Attitudes most applicable were: 

INTEGRITY, CREATIVITY, & ENTHUSIASM. 

 

5.  What resources need to be gathered? 
What people, places, audio-visual materials, related literature, music, art, computer software, etc, 
will be available? 

Books:  Charlie and the Chocolate Factory 

Clips: Buy Me That, Street Cents, Dragon’s Den, others as applicable  

Software: iMovie or other video editing software that is student friendly, drawing program such as Inkscape, 
survey development program, blogging website, presentation software such as Powerpoint, Desktop 
Publishing software such as Scribus. 

Hardware: Digital movie camera, digital still camera 

Ads: Ads need to be collected. These should be varied and of interest to the students. 

How will the classroom environment, local environment, and/or the community be used to facilitate the 
inquiry? 

The classroom display should include the central idea, lines of inquiry, teacher questions, and student 
questions.  A field trip to a television studio or an advertising division of a company should be looked into. 
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Reflecting on the inquiry 

6.  To what extent did we achieve our purpose? 

Assess the outcome of the inquiry by providing evidence of students’ 
understanding of the central idea. The reflections of all teachers involved 
in the planning and teaching of the inquiry should be included. 

 

How you could improve on the assessment task(s) so that you would have 
a more accurate picture of each student’s understanding of the central 
idea. 

 

What was the evidence that connections were made between the central 
idea and the transdisciplinary theme? 

 
  
 
 

7.  To what extent did we include the elements of the PYP? 
What were the learning experiences that enabled students to: develop an understanding 
of the concepts identified in “What do we want to learn?” 

• develop particular attributes of the learner profile and/or attitudes? 

• demonstrate the learning and application of particular transdisciplinary 
skills? 

• Develop particular attributes of the learner profile and/or attitudes? 

In each case, explain your selection. 
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Reflecting on the inquiry 

8.  What student-initiated inquiries arose from the learning? 

Record a range of student-initiated inquiries and student questions and highlight any 
that were incorporated into the teaching and learning. 

 

At this point teachers should go back to box 2 “What do we want to learn?” and 
highlight the teacher questions/provocations that were most effective in driving the 
inquiries. 

 

What student-initiated actions arose from the learning? 

Record student-initiated actions taken by individuals or groups showing their ability to 
reflect, to choose and to act. 

 

 

 

 9.  Teacher notes 

Continued from Box 1  

3. Creating a media campaign that plays to their strengths.  For example, one group may choose to 
focus on a print media campaign because they are not comfortable using film or other media. 

4. By working in a group students will have the opportunity to work with the strengths of others. 

Section two: Tools for assessment 

Teacher assessment:  A rubric will be designed in consultation with the students to determine what things 
should be looked for.  Anecdotal notes will also be used to record evidence of transdiciplianry skills.  Finally, 
a checklist will be created, with student input, to help ensure that students include all parts to their project. 
 
Student assessment:  Students will be asked to evaluate themselves using the teacher rubric and to use the 
checklist to ensure that all the parts are completed.  Students will also be asked to write a reflective blog posts 
that analyzes how they and their group worked together.  Students will also be asked to evaluate the 
effectiveness of the proposals from other groups. 
 
Section three: Student actions 

Students can take several actions during this unit: 
1. Evaluate a recent purchase decision and analyze why they bought it. 
2. Bring in products that they have bought which either lived or did not live up to the promises made in 

the advertising campaign. 
 

General Teacher Notes 

ISTE Net: 

1.  Creativity and Innovation: Students demonstrate creative thinking, construct knowledge, and develop 
innovative products and processes using technology.  Students create original works as a means of personal or 
group expression.   

Language Arts Outcome from PEI 

8.2  Students will be expected to create written and media texts using an increasing variety of forms. 

IB Language Scope and Sequence: 

     From Viewing and Presenting Phase 5 

     1.  Identify elements and techniques that make advertisements, logos, and symbols                                    
effective and draw on this knowledge to create their own visual effects.     

Technology 

The amount of technology that is used in this unit can be modified to include much more.  For example: 1.  
Blogs could be used instead of paper journals. 2.  Wallwisher could be used to record student questions. 3.  
Google forms could be used to assist students with their surveys. 
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